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..Retail Study Results

Bridlington.net 
WITH over five million ‘hits’ per year 
www.Bridlington.net is arguably the most 
informative website available about the seaside 
town.

The brainchild of Stephen and Tracey Moxon, 
East Riding Internet Services was formed seven 
years ago. Its main purpose to provide the 
Bridlington.net website.

With worldwide ‘hits’, the website allows local 
businesses to advertise their services to 
potential customers.

Advertising, which funds the site, is as little as 
£1 per week and offers excellent opportunities 
for those on the tightest of budgets. 
Among others, hoteliers, guesthouse 
proprietors and caravan park owners advertise 

their facilities, with 2005 feedback showing 
that 60% of tourism enquiries lead to 
business. The site also has a property 
section where local people can advertise 
their house for sale at no charge.

Stephen said: “We also provide facilities for 
registered charities in the resort area. The 
site also supports a number of worthy 
causes such as the Bridlington Business 
Centre. We believe any centre which 
provides help and information designed to 
aid existing local businesses and anyone 
looking to start a new business should 
receive support in any way 
possible.Everyone doing their little bit can 
help produce a huge range of facilities and 
services that we can all enjoy.” 

Stephen and Tracey provide a wealth of 
experience gained from running LPL 

Limited since 1988. LPL is a specialist 
computer supply firm that offers support 
and provision of website design and 
hosting services.  

For information on the services available 
on www.bridlington.net  please email 
advertising@bridlington.net or call 
01377 236282.

Bridlington Expo(sure)
A MEETING at the Bridlington Expo 2005 has helped a 
provocatively named website wheel its way to success.
 
Experienced web designer Jenny Gavin-Wear went to the 
Bridlington Expo event at the Spa Theatre last October - and met 
alloy wheel salesman Nick Burgess. The two have teamed up to 
launch the website “Sexy Rims And Rubber” and say the site has 
already seen a "phenomenal" number of visits.
 
The Expo was organised by the Bridlington 
Chamber of Trade and local business support 
project “Opportunity Knocks” based at 
Bridlington Business Centre, aiming to help 
businesses meet and forge links with each other.
 
Ms Gavin Wear, who has 25 years' experience in 
IT and, latterly, web design, recently moved to 
the resort with her new web business, Fast Track 
Online. She received support from the 
Bridlington Business Centre, which encouraged her to attend the 
Expo. She said: "I was in the right place at the right time. The event 
organised by the business centre was very successful in bringing 
together businesses that could possibly help each other. I met Nick 
Burgess, who was looking at setting up a website to sell alloy wheels 
online."
 
The site went online in November. Ms Gavin-Wear added : "Of 
course the name has a lot to do with the site! There is an 
intentional double entendre, but it's doing the business and Nick is 
absolutely delighted. The name though, is just part of the site's 

success. A website has to be exciting and dynamic. It also has to be 
marketed - customers need to know you have a website and where 
to find it. In this case, a would-be customer who looks for alloys in a 
search engine will be led to Nick's site."
 
Mr Burgess said Ms Gavin-Wear's company had been recommended 
to him by a colleague - and said his own new site had been a success 
from the start. He said: "There has been major interest generated in 
the product through the site and it has been a terrific start for my 

business. Selling on the web is how business is 
done in today's world."
 
Dawn Hall, project leader at Bridlington Business 
Centre, said: "It was the first Bridlington Expo, 
giving the local business people a chance to meet 
and find out about business opportunities. We 
had a good response to the event with all 36 
stands being taken and we are hoping it will 
become an annual fixture. The idea was to get 
local companies to find out more about local 
companies, and to buy and sell locally, helping 

people to understand what opportunities there are on their own 
doorstep."

..More Expo(sure) to follow..
To build on the success of the 2005 Expo, plans are now underway 
to repeat the event again this year. If you are a local business, and 
particularly if you attended the event last year, your comments and 
suggestions would be greatly appreciated.
Contact Stacey Winterburn on 01262 401399 or email at: 
stacey.winterburn@eastriding.gov.uk  for more information. 

Exciting New Eating Out Guide
A completely new initiative for Bridlington and the East Riding is 
being prepared as we print this newsletter. The “Eat in Brid” guide will be 
launched in Spring, and gives local eating establishments the chance for a 
free listing, or to buy a more detailed advert in the guide. All venues 
featured in the guide will serve table meals or take-away food to the 
general public, and over 20,000 full colour copies will be available through 
the Tourist Information Centre, local holiday accommodation and tourist 
attractions. Members of the Regeneration Partnership are wor king 
closely with the East Riding of Yorkshire Council’s tourism and marketing 
team to develop this, and similar publicity projects. 

The results of a survey of retail spending habits in 
Bridlington’s catchment area are in – and confirm 
the earlier work that helps to underpin the 
strategy for Bridlington’s regeneration. Bridlington 
town centre is under-provided with the kinds of 
shops and the choice of goods that the area’s 
residents are going elsewhere to find. 
 
A representative sample of 1,000 households 
resident in the area in and around Bridlington – 
the area that should look to Bridlington town 
centre for most of its shopping needs and which 
has a population of about 80,000 – were 
questioned on their shopping habits. The results 
show that, overall, the town centre captures just 
27% of all the catchment’s spending on 
‘comparison’ goods (clothing, shoes and 
accessories, electricals, white goods, furniture and 
carpets etc). Bridlington town centre’s greatest 
losses are to Scarborough which takes 20% of the 
spending, Hull City Centre which takes 16% and 
York City Centre which takes 10%. The losses to 
Hull City Centre are to be expected, but 
Scarborough is at the same position in the retail 
hierarchy as Bridlington. Bridlington town centre’s 
share of spending on clothing and shoes is 
particularly small (just 18% compared to 
Scarborough’s 26%), although it is the fashion 
sector that is most important to any town’s 
competitiveness.

 The survey results show that, due to growth in the 
population of Bridlington’s catchment and 
anticipated increases nationally in spending on 
comparison goods, there is the spending capacity – 
without any improvement in market share – to 
support an additional 12,500 sqm of retail 
floorspace in the town centre by 2016. If Bridlington 
town centre improves its competitiveness by just 
10% points, there is the spending capacity to 
support an additional 22,000 sqm of retail 
floorspace. 
 
One of the main reasons that Bridlington town 
centre loses out is the lack, on the one hand, of the 
types and sizes of units that modern retailers want 
to operate from and, on the other, the kind of 
trading environment in the town centre that helps 
retailers to compete successfully for market share. 
Thus a major plank of the regeneration strategy for 
Bridlington is to address these shortcomings. A 
major redevelopment scheme for the town centre 
is in the early planning stages as are a range of 
improvements to the trading environment. The 
principal beneficiaries of the new developments will 
be Bridlington’s residents – but an improved offer 
for Bridlington’s residents will also result in a much 
more attractive offer for visitors. Regeneration 
Partnership News will report on progress as the 
plans for the town centre develop. 
 

Delivering Bridlington's Regeneration Strategy..

Delivering Bridlington's Regeneration Strategy..
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How to contact Regeneration:
BY E-MAIL:

 T O W N  H A L L ,  Q U A Y  R O A D ,  B R I D L I N G T O N ,  Y O 1 6  4 L P

bridlington.regeneration@eastriding.gov.uk                         www.bridlingtonregeneration.com                         01262 401112ON THE WEB:

IN PERSON  or BY LETTER:

BY PHONE:

Be proud of Bridlington I T ' S  Y O U R  T O W N
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Picture courtesy of  Trish Watson, Old Town Gallery, High Street, Bridlington

Blooming great improvements to Quay Road & Bridlington's new guides

Bridlington In Bloom 
 
This year’s some of the Bridlington In Bloom efforts will focus on the route 
along Prospect Street, Quay Road, and St. John’s Street. This is the main 
access into the town from the north and the Bridlington In Bloom 
Committee wants to help local traders to co-ordinate their efforts to 
brighten up the route. This is also aimed at making the main link between 
the town centre and the Old Town more attractive, to complement the 
work of the Old Town Revival Association, and recently the East Riding of 
Yorkshire Council who has carried out major highway improvements to 
footpaths either side of the level crossing, and also at Queensgate/Brett 
Street junction. Along with recent Urban Realm upgrades at Victoria 
Gardens, alongside Quay Road roundabout.
 
So how can you help?? Start now with planting floral decorations and 
features in readiness for Spring judging in April, and summer judging in July. If 
the effort of this is too much, then the Bridlington In Bloom Committee 
would like businesses along the route to consider sponsorship of : 
 
	 • Floral Planters on railings 
	 • Hanging Baskets 
	 • Lamp post Baskets
	 • Tree Planting 

Sponsorship will include installation, watering, and maintenance for the 2006 
season. Several offers of sponsorship have already been pledged, so if you 
want to join the display, please contact Martyn Coltman on 01262 609300 
for further details.

Bridlington 
Holiday 
Guide 
 
The new 2006 Bridlington 
Holiday Guide was launched 
in January, along with a 
completely new Bridlington 
Mini-guide. The preparation 
of this years mini-guide has 
been helped by members of 
Bridlington Regeneration 
Partnership and staff from 
Bridlington Regeneration 
Office, and aims to improve 
the information given on 
local attractions, things to do, 
wet weather facilities, and 
other useful details. 

Bridlington Town Centre Management project has also contributed to 
the mini-guide to increase the amount of space available for tourist 
information. 
 
Customer feedback on the 2005 Bridlington Holiday Guide showed 
that people liked : 
• Cover design and gold theme
• Large photos “Looks Mediterranean!” 
• Good maps
• Gave a true reflection of Bridlington

 
The top ten enquiry locations are:
Wakefield, Sheffield, Doncaster, Leeds, Derby, Bradford, Halifax, Lincoln, 
Huddersfield, and Nottingham
 
• 47 % of visitors stayed for between 5 and 7 nights
• 25% were day visitors
• 36% visited in July or August 
• 44% were over 65
• 42% stayed in serviced accommodation and 20% self catering
• 8% stayed in caravans or camping

• 89% have internet access 
• 88% were repeat visitors 

The top advertising places were : 
 
• What’s On TV – 45% conversion 
• Take A Break – 36% conversion
• News of the World – 35% conversion
• Bridlington Tourist Information Centre – 55% conversion
• Bridlington.net – 60% conversion
(NB Conversions are enquiries that go ahead with a booking)
 
For 2006, there are 80,000 copies of the full Bridlington Holiday Guide, and 
130,000 copies of the Bridlington Mini-Guide available, and for the first time, a 
copy of the mini-guide will be sent out with all Holiday Guides. Bridlington will 
also be promoted at exhibitions in Manchester, Glasgow, London, and 
Birmingham. 
 
If you have any feedback on either the 2006 Holiday Guide or Mini-Guide 
please let us know so further improvements can be made for 2007.

Renaissance Town Team February
The February meeting of the Town Team was held at our new temporary 
home at The Council Chamber in the Town Hall, as our regular venue at the 
Spa is part of the £12million refurbishment now underway.

This month the team broke down into working parties with consultants Roger 
Tym & Partners and Atkins to discuss the new Area Action Plan (covered at 
length in February Edition Regeneration News) and its implications for the 
regeneration of Bridlington and its relevance to the Town Charter. An 
extremely positive evening discussed topics on land use and all the main 
regeneration sites across the town from The Gypsey Race Town Centre 
Redevelopment Project to the planned Harbour and Marina developments, 
through to issues related with housing for the future, parking, access, Leisure 
World, Wilsthorpe, the seafronts, Sewerby and the Old Town. These initial 
working groups began the long process of consultation, before the AAP goes 
to examination in public towards the end of 2007.

New members are always welcome. Its your chance to genuinely shape your 
town's future. Please contact Andrew Hewitt at The Regeneration Office, via 
any of the details below. 


